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The L.A. Office RoadShow

One Event That Delivers It All

ies for marketers to
ugh our highly

The L.A. Office provides the most unique opportunit
connect with the promotion marketing community thro
targeted entertainment marketing events!

Whether it's The L.A. Office RoadShow, Industry Insights or our Membership Program, The L.A. Office has
become one of the most important hubs for the entertainment marketing community, changing the way
companies identify and utilize entertainment content in their marketing programs. Through partnerships
with these events, as well as our other services, we have opened the doors for hundreds of companies
that provide products and services that compliment these programs.

RoadShow is an incredible event that connects brand and entertainment marketers! More important, our
partners strengthen their industry positioning, develop relationships and increase their overall business.

If you work in the promotion marketing arena, The L .A. Office RoadShow has your Audience!

For any company that is involved in promotion marketing, the RoadShow attendees are the people you
want to impact! Our reach is large and extremely targeted  and we are speaking with the promotion
marketing community on a regular basis.

Return on Investment:  Our services are highly targeted and provide the most efficient,
constructive and cost-effective ways to market your company’s products and/or services to a
high-level audience of entertainment, brand and agency decision makers.

Visibility:  Our goal with every partner is to ensure that they receive a package of benefits that
further their new business objectives and share their marketing message to the widest range of
potential clients.

Touch-Points: A synergized approach provides companies with ongoing exposure through event
marketing, direct mail, email and online efforts. RoadShow Touch-Points include:

Inclusion in the RoadShow brochure (50,000 pieces)

Email marketing efforts reach over 20,000 marketers on a weekly basis
Advertising in major marketing trade publications

Incredible on-site exposure

Prestige: The L.A. Office has a 14 year history of being in the center of the entertainment industry
and providing top-notch services and events to the entire promotion community. Being aligned with
The L.A. Office continues to allow companies to be seen as leaders in the marketing community.

Past Sponsors include: DKNY M&M Mars Sony DADC

Absolut Vodka Dole Foods McDonald's Sprint

Advertising Age ePrize Mercedes-Benz Starbucks Coffee

Alienware Computers eTAGZ Microsoft XBOX 360 Subway

Amazon.com Evian Movie Cash Target

American Airlines Fandango MSN The Marketing Store

AOL Heineken Neiman Marcus TV Guide

Blockbuster Entertainment Hollywood Video Nestle United States Postal Service
Brandweek Kellogg's PromoPix Virgin Atlantic

Classmates.com
Coca-Cola
Delta Air Lines

Krispy Kreme Doughnuts
Lifetime Networks
Los Angeles Times

Quaker Oats Company
Recording Academy (Grammys)
Sharper Image

Visa
Yahoo!
...and many more!

www.laoffice.com/roadshow




Fact Sheet

RoadShow Hollywood introduces brands and agencies to the biggest upcoming marketing
opportunities from the entertainment industry. The event has become a “must-attend” event within
the industry and our attendance builds each year. By partnering with RoadShow, companies re-
ceive terrific exposure among key influential marketing professionals. Major partners have the
ability to introduce their products and/or services to decision makers in both the entertainment and
brand worlds.

Quick Facts:
Timing: September 16-18, 2008
Location: ArcLight Cinemas, Hollywood, CA
Attendance expectations: 1000 people are involved in RoadShow. Over 500 people par-
ticipate in each day’s events. The split is 1/3 entertainment, 1/3
brands and 1/3 agencies
Sponsorships Opportunities: Presenting, Platinum, Gold, Lunch, Reception, Wrap Party,
Break, etc.
Past Sponsors: See RoadShow overview for a list of past partners
Deadlines: The event marketing campaign begins continues through Sep-
tember 2008
Current Sponsors: Coca Cola, Heineken, Fandango, McDonald’s, Southwest Air-
lines and others.
Current Presenters: (ongoing updates available at www.laoffice.com/presenters.asp)
4Kids Entertainment Fox Broadcasting Sony Pictures
Activision FX Network TuTVv
Atari HGTV United Media
Country Music Association Lifetime Network Universal Pictures
Disney Home Ent. MGM Pictures Warner Bros Records
Disney Music Group MTV Network Warner Bros. Pictures
DIY Network Paramount Pictures World Wrestling Ent.
DreamWorks Animation Sesame Workshop ... and more

www.laoffice.com/roadshow 3



The L.A. Office RoadShow

Event OQverview

Celebrating the world of entertainment marketing and promotions, RoadShow has a 10 year history of
providing sponsors with opportunities unlike any other event of its kind. Only at RoadShow, our Show-and-
Tell approach to introducing entertainment properties to the marketing community consistently brings an ex-
perienced audience of industry executives to this global marketing event. Each year, The L.A. Office provides
sponsors with an completely unique platform to promote their products and services to this pre-qualified audi-
ence of entertainment marketing executives.

Every year we fine-tune RoadShow to bring the best experience to our attendees, entertainment presenters
and our sponsors alike. In 2008, we are kicking it up even more. Our sponsor program has been enhanced in
2008 to offer existing and new partners fresh opportunities to engage RoadShow attendees.

RoadShow consistently pulls in an amazing group of senior-level entertainment and brand marketers as well
as agency executives. Attendees typically have the responsibility of selecting and recommending promotional
properties and execution ideas for their brands and their client's brands.

In the past, the RoadShow audience has been approximately 90% US based and 10% International, how-
ever, this year our efforts will include a huge global push to bring our RoadShow Europe attendees to Los An-
geles!

RoadShow 2008 Tentative Schedule (September 16-18, 2008)
d shortly.

Exact venues in the Hollywood area will be announce

Gaming Day TV Day Film Day Connections
Tuesday Wednesday Thursday Friday
Morning Gaming Sessions TV Sessions Film Sessions RoadShow
Noon Lunch Lunch Lunch Connections and
Lunch
Afternoon Gaming Sessions TV Sessions Film Sessions (tentative)
5:00-7:00 Reception Reception Wrap Party

www.laoffice.com/roadshow




The L.A. Office RoadShow

2007 Sample Attendee List (A-M)

Company , Title

20th Century Fox, Associate Mgr Marketing & Promotions
20th Century Fox Lic & Merch., Director, TV Promotion
21st Century Fox Lic & Merch., VP Worldwide Promotion
4Kids Entertainment, Associate Director, Interactive Sales
4Kids Entertainment, President, 4Kids Ad Sales

4Kids Entertainment, VP, Promotions

5 Alarm Music, General Manager

7-Eleven Freshworks, Exec Director of Strategic Initiatives
A&E/New Video, Senior Director Sales Development
ABC, Director of Marketing

ABC Family, Manager, Integrated Marketing & Promotions
ABC Family, Manager, Marketing

ABC Family, Vice President of Marketing

Activision, Manager

Activision, Senior Director, Business Development

ADD Marketing, Director of Business Development
Allumination FilmWorks, Chairman

Allumination FilmWorks, President/CEO

AMC, VP, Ad Sales Marketing

American Red Cross, Manager, Entertainment Outreach
Americhip Inc., Director of Entertainment

Americhip, Inc., Executive Director of Entertainment
AOL, Inc., Category Director, Entertainment/Media

AOL, Inc., Director

AOL, Inc., Director

AOL, Inc., Director of Business Content

AOL, Inc., Account Director

Apple (iTunes), Strategic Partnerships Manager

Arc Worldwide, Director, Entertainment Marketing

Arc WorldWide, Managing Director/Entertainment

Aspen Marketing Services, Program Manager

Balloons In Motion, President

Barkley, Account Supervisor

Baskin-Robbins, Brand Manager PR and Promotions
Becker Group, President of Creative

Bellrock Media Inc.,

Big Honcho Media, Vice President

Blizzard Entertainment, ~ Sr. Dir, Global Subscription Mktg
Blockbuster, Sr. Dir. Entertainment Marketing

Blockdot Games, Director, Business Development

Bon Bon Buddies, Licensing & Design Director

Bon Bon Buddies, Licensing Manager

Bragman Nyman Cafarelli, Account Supervisor

Bragman Nyman Cafarelli, SR Director

Brand Arc LLC, Integration Producer

Brand Arc LLC, President
Bridge to Hollywood & Broadway,
Brigandi & Associates, Director
Brigandi & Associates, EVP, Creative Director

Busch Entertainment, Director Consumer Event Marketing
By George! Inc., President

Cadbury Schweppes, Manager of Branded Entertainment
Canwest Interactive, Director, Content

Canwest Interactive, Marketing and Promotion Manager
Capitol Federal, Business Development Manager

Capitol Federal, Marketing Director

CarryOn, SVP Consumer, Ent, and Tech Practice

Cartoon Network / Adult Swim,  Dir of Promotions Marketing
Centerra Wine, National Promotions

Centerra Wines, Channel Promotions Manager

Certified Marketing Services, Inc.,

Character Arts, Marketing

Character Arts, Principal

Children's Entertainment Net., Operations Manager

Circle One Marketing, SAE-ODG

Civic Entertainment Group

Classic Media, Sr. Director, Brand Dev & Promotions

CNET Entertainment, VP Sales, Games and Entertainment
CNET Networks, Event Marketing Manager

Coca-Cola Company, Brand Marketing Manager

Coca-Cola Company, Director, Lifestyle Marketing
Coca-Cola Company, Group Director, Entertainment
Coca-Cola Company, Group Manager Marketing Activation
Coca-Cola Company, Senior Brand Marketing Manager
Coca-Cola Company, Senior Mktg Manager, Entertainment
Coca-Cola Company, West Region Dir of Mktg Activation
ConAgra Foods, Director of Integrated Marketing

ConAgra Foods - Snacks, Associate Marketing Manager
Constellation Wines U.S., Assistant National Promotions Mgr
Cookie Jar Entertainment, VP Retail & Promotions

Country Music Association,  Director of Marketing

Country Music Association,  Director, Business Development
Coupons Inc., VP Regional Sales

Cox Target Media, SVP, Marketing & Communications
Creata Promotion, Account Supervisor

Creata Promotion, Executive Vice President

Creative Entertainment, President

President

D3Publisher of America, Vice President Marketing
DaimlerChrysler, Senior Manager- Entertainment Mktg.
Davie Brown Entertainment, President

DDB Seattle, SVP, Creative Director

DDB Seattle,

Decision Analyst, Inc., Senior Research Analyst

Decision Analyst, Inc., Vice President, Client Service

Del Monte Foods, Promotions Manager

Delta Air Lines, Gen Mgr. Product Management Office
Delta Air Lines, Legal

Delta Air Lines, Manager SkyMiles Communication Strategy
Delta Air Lines, Managing Director SkyMiles

Delta Air Lines, Senior Account Manager, SkyMiles

Delta Air Lines, SkyMiles Mktg and Business Development
Determined Productions, EVP, Creative Development
Determined Productions, President, Special Markets Division
Determined Productions, VP, Promotions Licensing
Determined Productions, VP, Sales, Special Markets
Digital Instincts, CEO

Digital Instincts, VP, Strategic Development

Discovery Network International, ~ Account Executive
Discovery Network International, ~ Advertising Sales Director
Discovery Network International, ~ Marketing Director
Discovery Networks, Account Executive

Discovery Networks, Acct. Executive

Disney Home Entertainment, Director - WW Bus Dev
Disney Home Entertainment, Exec Dir- National Promotions
Disney Home Entertainment, VP-WW Bus Dev

Disney Music Group, SVP, Marketing

DMI, Manager, Strategic Marketing & Bus Development

DMI, SVP, Strategic Marketing & Business Development
DMI, VP, Diversity Marketing/Business Development

Dole Food Company, VP, Marketing Services

DreamWorks Animation, Head of National Promotions
DreamWorks Animation, National Promotions
DreamWorks Animation, National Promotions

Dropcards, Director of Business Development

Dropcards, President
Dualstar Entertainment Group,
Duplication Factory, President
e.lLf. Cosmetics, Marketing & Creative Director

Eastwest Marketing Group, Account Director

Echo srl, Account Executive

Electronic Arts, VP, Entertainment & Lifestyle Marketing
elvistech.com, Owner

EMAK, CEO

EMAK, Director of Communications

eMusic.com, Dir, Bus Development & Strategic Partnerships
Entertainment Resources, President

Entertainment Weekly, Director of Event Marketing
Entertainment Weekly, Entertainment Marketing Manager
E-Poll, President/CEO

Euro RSCG Impact, Senior Account Director

Fandango, Account Executive

Fandango, Dir. of Promotional Sales and Integrated Market
Fandango, Director of Sales

Fandango, Sales Planner

FirstFireworks, Account Coordinator

FirstFireworks, Asst. Manager of Accounts

FirstFireworks, CEO

FirstFireworks, VP of Accounts

Fleishman-Hillard, Sr Vice President

Flik Flak Watches, Director Sales & Marketing

Foot Locker, Inc., PR Manager

Foot Locker, Inc., Promotions Manager

Ford Global Brand Entertainment, ~ Account Executive

Ford Global Brand Entertainment,  Partner - Managing Director
Ford Global Brand Entertainment,
Ford Global Brand Entertainment, ~ Account Executive
Ford Motor Company, Manager, Global Media Planning
Ford Motor Company, Senior Advisor

Fremantle Media, VP, Integrated Marketing & Sponsorship
FUNimation Entertainment, ~Senior Brand Manager
FUNimation Entertainment, ~Senior Vice President

G2 Promotional Marketing, Principal

G2 Promotional Marketing, Principal

Gaia Interactive, Vice President, Sales

GameDaily, Founder/Publisher

General Growth Properties, National Account Executive
General Growth Properties, VP, Strategic Partnerships
Get Interactive,

Gigunda Group, Inc., Business Development

Gospel Music Channel, Head of Brand Integration
GrapeVine Productions, Director of Sales/Marketing
GSN, VP, Marketing and Promotions

Hamilton Partners, Program Manager

Hearst Magazines, Director/Consumer Promotion & Mktg
HGTV, Account Executive

CEO

VP-Management Supervisor

HGTV, Manager, West Coast Sales

HGTV, VP, Communications and Partnership Marketing

HIT Entertainment, Senior Retail Development Manager
Hollywood Movie Money, SVP, Global Entertainment Mktg
Hollywood Movie Money, VP, Studio & Brand Relations
Hollywood Movie Money/ltalia, President

Hollywood Records, VP, Strategic Marketing & Promotions
Hollywood Records, Senior VP Marketing

Humane Society, Sr. Director, Corporate Relations
HypeCouncil, Director of Business Development

ICM, Agent

Idea Planet, Inc., Creative Director

Idea Planet, Inc., Director

Idea Planet, Inc., Entertainment Manager

Impact Marketing & Promotions,  Vice President
Inno-Wear LTD, CEO

Integer Midwest, VP Director of Ideation

Intel Corp, Manager Consumer Co-Marketing

Intel Corp, Marketing/Strategic Planning

Intel Corp, Sponsorship Manager

Intel Corp, Strategic Relationships & Bus. Dev., Media & Ent.
International Creative Management, Agent
Interscope/Geffen/A&M Records, Brand Partnerships
Interscope/Geffen/A&M Records, Digital Strategy

Jack Morton Worldwide, Business Development Director
Jel-Sert Co., President

JMP Creative, Account Executive
Just Premiums International, Ltd.,
Just Premiums International, Ltd.,  Director of Marketing
Just Premiums International, Ltd.,  International Sales
Kandoo Films, Inc., VP, Marketing & Sales

Kazachok, Director

Kids Insights, Qualitative Research Consultant

Kidz Bop LLC, VP of Kids' Entertainment

King Features, Marketing Director

Knowledge Adventure Games, Associate Marketing Manager
Knowledge Adventure Games, VP, Strategic Partnerships
Konami Digital Entertainment,  Director of Licencing

Kraft Foods, Inc., Category Promotion Manager

Kraft Foods, Inc., Senior Manager Consumer Promotions

LA Conv and Visitors Bureau,  Sr. Director, Business Dev
Lifetime Television, Consumer Marketing

Lifetime Television, Consumer Marketing

Lifetime Television, Consumer Marketing

Lifetime Television, Director, Marketing

Lifetime Television, SVP, Marketing

Limelight Entertainment, CEO

Lionsgate Entertainment, Coordinator, National Promotions
Lionsgate Entertainment, VP, Promotions and Licensing
Los Angeles Times, Acct. Manager, Entertainment-Movies
Los Angeles Times, Dir, Events & Strategic Ptrshp

Los Angeles Times, Dir. Advertising

Los Angeles Times, Director, Entertainment Advertising

Los Angeles Times, Mgr, Strategic Partnerships & Events
Los Angeles Times, VP, Entertainment Advertising

Los Angeles Times, Associate Director, Events & Civic Mktg
Los Angeles Times, Event Planner, Events & Civic Marketing
Macy's Entertainment Group, Executive Vice President
Macy's Entertainment Group, Group Vice President
Madame Tussauds, External Relations

Madame Tussauds, Head of PR and External Relations
Marie Claire, Executive Director, Marketing

MARS Advertising, Entertainment Director

MARS Advertising, SR VP Retail Marketing Group

Marvel Entertainment, VP, Interactive Entertainment

Marvel Entertainment, VP, Promotions

Matrixx Productions, Brand Producer

Mattel, Inc., Director, Global Strategic Alliances

McDonald's Corp., Director, Kids and Family Marketing
McDonald's Corp., Director, US Marketing Alliances
McDonald's Corp., Marketing Manager

MediaZone, Sr. Production Operator

MediaZone, VP of Business Development

Men's Health, Marketing Manager

Mercedes-Benz, Gen Manager, Brand Experience Marketing
Mercedes-Benz, GM, Corp. Comm & Brand Experience Mktg.
Mercedes-Benz, International Entertainment
Mercedes-Benz, Supervisor, Brand & Lifestyle Event Mktg
Mercedes-Benz USA, DM National Event Marketing
MetroPCS, Director of Advertising & Brand Management
MetroPCS, Marketing Communications Coordinator
MetroPCS, Marketing Communications Manager

MGA Entertainment, VP, Public & Media Relations

MGM Consumer Products, VP, WW Marketing & Promotions
MGM Studios, Director of Marketing & Promotions

Microsoft, Business Development Manager, Microsoft Games
Microsoft, Manager, Entertainment, Digital, Alternative Mktg
Microsoft, National Director Entertainment, MSN Sales

Creative Director

www.laoffice.com/roadshow
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Presenting and Corporate Sponsors

PRESENTING SPONSORS (2 Available):

The Presenting Sponsorships offer two non-competing companies unprecedented marketing exposure
before, during and after RoadShow. We will work with you to maximize these creative opportunities
through a meeting with our event producer and marketing team.

Overall Benefits (Category Exclusivity):

Premier logo positioning on all marketing and event materials

Logo exposure on the RoadShow web site, click through and 200 words

Access to the attendee mailing list one time prior to the event

Opportunity to creatively involve your company in all event marketing activities

Ten complimentary passes to RoadShow

Minimum of one opportunity to address audience via live 5-7 minute presentation on one day of the
event

Opportunity for meet-and-greet table on each day of the event

Full-page, color ad in the RoadShow Event Directory as well as logo exposure on each individual
Source Book

On-screen logo and verbal acknowledgements throughout the event

Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee
Complete attendee list (provided 14 days after the event. Email addresses not included)

Sponsorship Fee: Call for details

CORPORATE SPONSORS (Category Exclusivity- 6 Available/4 Taken):

This level of sponsorship was created specifically for the brands that have helped us bring the event to
the marketing community. The Corporate Partner program is a unique way for corporate partners to
show their support for the entertainment and brand marketing communities. If your brand is interested
in being an event partner, please call us and we will work with you to put together the right package for
your company.

Sponsorship Fee: Call for details

UPGRADES AVAILABLE FOR PRESENTING, CORPORATE AND PL ATINUM SPONSORS:
Sponsor the event lanyards for an additional $2,500
Add a tab to your Source Book ad for $1,000

www.laoffice.com/roadshow



Platinum and Gold Sponsors

PLATINUM SPONSORS (4 Available):

Our Platinum Sponsorship is the ideal opportunity for companies that want maximum exposure in our
marketing materials and a strong presence on one full day of the event. It provides the sponsor with a 5
minute presentation opportunity to showcase their work and become part of the event's program. The
L.A. Office will work with each Platinum Sponsor to provide guidance into the presentation format, as the
opportunity should be a case study of a past or present promotional program that demonstrates and il-
lustrates the sponsor's products and services vs. a straight sales pitch. We will work with each sponsor
to develop a customized program that addresses their goals at the event and in the event's marketing
campaign.

Overall Benefits:
Logo exposure, link to your company’s web site and 100 words on the RoadShow web site
2nd Tier positioning on all marketing and event materials (When grouped with other sponsors, spon-
sorship is considered a Major Sponsor)
Access to the attendee mailing list one time prior to the event
Opportunity to creatively involve your company in all event marketing activities
Five complimentary passes to RoadShow
One opportunity to address the RoadShow attendees in a 5-minute presentation
Opportunity for meet-and-greet table on one day of the event
Full-page, color ad in the RoadShow Event Directory
On-screen logo and verbal acknowledgements throughout the event
Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Sponsorship Fee: $45,000

GOLD SPONSORS (4 Available/3 Taken):

Our Gold Sponsorship is ideal for partners seeking a strong presence at RoadShow to introduce their
products and/or services to the event audience. We will work with each sponsor to develop a custom-
ized program that addresses their goals at the event and in the event's marketing campaign.

Overall Benefits:
Logo exposure, link to your company’s web site and 50 words on the RoadShow web site
Positioning just after the Corporate Sponsors on all marketing and event materials (When grouped
with other sponsors, sponsorship is considered a Major Sponsor)
Opportunity to creatively involve your company in all event marketing activities
Three complimentary passes to RoadShow
One opportunity to address the attendees in a 3-minute canned or taped or pre-programmed Power-
Point presentation
Full-page, b/w ad in the RoadShow Event Directory as well as logo exposure on each individual
Source Book
On-screen logo and verbal acknowledgements throughout the event
Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Sponsorship Fee: $25,000

www.laoffice.com/roadshow



Additional Sponsors

SPECIAL EVENT SPONSORS:

Lunches, Dinners and Receptions offer sponsors the chance to interact and start building relationships
immediately. As the sponsor of one of these activities, you are providing the opportunity to personalize
the event via branding and signage as well as distribute premiums and literature. We will work with you

to integrate your marketing objectives into the event. An additional fee may be required by the event
planner depending on your needs.

Logo exposure, link to your company’s web site and 50 words on the RoadShow web site
Positioned as a Major Sponsor (after Gold Sponsors) on emails, online and event materials
Three complimentary passes to RoadShow... Five additional passes to the sponsored event
Kiosk area or 6’ draped table at the sponsored event

Full-page, b/w ad in the RoadShow Event Directory

On-screen logo and verbal acknowledgements throughout the event

Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

The following opportunities are available for this year’s event:

Lunch Sponsors: Tuesday, Wednesday and Thursday ($20,000)
Reception Sponsors: Tuesday and Wednesday ($20,000)
RoadShow Wrap Party Sponsor: Thursday Night ($35,000 Exclusive/$20,000 Shared)

REGISTRATION SPONSOR (1 Available):

Through special promotional offers and on-site exposure, the Registration Sponsor is involved in the
event from the early registration through to the event.

Logo exposure, link to your company’s web site and 50 words on the RoadShow web site
Positioning as a Supporting Sponsor on emails, online and event materials

Three complimentary passes to RoadShow

Signage at the registration table from 7:30am-10:00am

Full-page, b/w ad in the Event Directory, on-screen logo and verbal acknowledgements
Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Sponsorship fee: $15,000

LA OFFICE WIRELESS LOUNGE SPONSOR (1 Available):
The Lounge offers attendees the opportunity to check email, touch base with work, and connect!

Logo exposure, link to your company’s web site and 50 words on the RoadShow web site
Positioning as a Supporting Sponsor on emails, online and event materials

Three complimentary passes to RoadShow

Consistent messaging and signage references to the Cyber Lounge throughout the event
Full-page, b/w ad in the RoadShow Event Directory

On-screen logo and verbal acknowledgements throughout the event

Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Sponsorship fee: $15,000

www.laoffice.com/roadshow




Additional Sponsors

SHUTTLE SPONSOR (1 Available):
Shuttles will serve to transport attendees to and from the host hotel and all of the events.

Logo exposure, link to your company’s web site and 50 words on the RoadShow web site
Positioning as a Supporting Sponsor on emails, online and event materials
Two complimentary passes to RoadShow

Signage on shuttles
Full-page, b/w ad in the Event Directory and on-screen logo/verbal acknowledgements throughout

the event
Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Sponsorship fee: $10,000

BREAK SPONSORS (6 Available):

Session breaks offer attendees the opportunity to relax and network between the entertainment property
presentations at RoadShow. As the sponsor of one of these activities, you have the opportunity to per-
sonalize the event via branding and signage as well as distribute premiums and literature. A pre-
planning meeting will help us create ways to integrate your marketing objectives into the event. Our pro-
duction team is available to work with you to enhance your exposure and maximize your presence on-
site during the break. An additional fee may be required by the event planner depending on your needs.

Logo exposure and link to your company’s web site on the RoadShow web site
Signage/Theming at the break
Positioning as a Supporting Sponsor on emails, online and event materials

One complimentary pass to RoadShow
Full-page, b/w ad in the Event Directory and logo/verbal acknowledgements throughout the event
Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Sponsorship fee: $7,500

MORNING COFFEE/BREAKFAST SPONSOR (1 Available for a |l three days):
There is one Morning Coffee/Welcome Sponsorship and it covers all three days of the event.

Logo exposure, link to your company’s web site and 50 words on the RoadShow web site
Positioning as a Supporting Sponsor on emails, online and event materials and signage at break
Three complimentary passes to RoadShow

Full-page, b/w ad in the Event Directory and on-screen logo/verbal acknowledgements throughout

the event
Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Sponsorship fee: $20,000
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Additional Sponsors

PRODUCT AND SERVICES SPONSOR:
Each Supporting sponsorship provides exposure for their company's products and/or services in a tangi-
ble and hands-on way with the event attendees.

Logo exposure on the RoadShow web site

Positioning as a Supporting Sponsor on emails, online and event materials

Opportunity to creatively involve your company in all event marketing activities

Full-page, b/w ad in the Event Directory and logo/verbal acknowledgements throughout the event
Opportunity to include a premium or literature in the RoadShow Gift Bag given to each attendee

Products and quantities to be discussed

GIFT BAG DISTRIBUTION:
Opportunity to distribute premiums in the RoadShow Gift Bag.

Distribution of premiums in the RoadShow Gift Bag
Logo exposure in the RoadShow Source Book

Sponsorship fee: $1,000 and 1000 products

RESOURCE DIRECTORY PACKAGE:
Showcase your company through multiple RoadShow exposure outlets.

Distribution of literature in the RoadShow Resource Directory
Full-page, b/w ad in the Event Directory
Complimentary Registration to the event

Sponsorship fee: $3,500

UPGRADE AVAILABLE: Add an item to the Gift Bag for  an additional $750

www.laoffice.com/roadshow
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Sponsor Registration

Please complete the following information and let The L.A. Office start working for you:

Sponsorship desired: ___ Presenting ____ Platinum
____ Gold ____ Lunch
___ Reception ____ Wrap Party
____ Break ____ Cyber Lounge
_____ Shuttle Service ____ GiftBag
____ Gift Bag Inserts ____ Resource Directory
____ Supporting Sponsorship
____ Other:

Contact:

Title:

Company:

Email:

Address:

City/State/Zip:

Phone:

Fax:

Cell Phone (emergency only):

Signature:

Date:

URL for posting on laoffice.com:

Partnership Coordinator:

Once we receive your request, we will issue an agreement. At that time, please fill out any
required information on the contract and either fax it back to us or mail to:

Mitch Litvak

The L.A. Office/Partnership Opportunities
8981 Sunset Blvd., Suite 501

Los Angeles, CA 90069

Phone: (310) 275-2088
Fax: (310) 275-2067

If you are interested in an event sponsorship, we will begin adding your logo to our pre-event
marketing materials as soon as this agreement is received. However, no partner will be permitted
to distribute materials or present at the event until full payment is received.

www.laoffice.com/roadshow
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Additional Marketing Opportunities

with The L.A. Office

The L.A. Office
Membership Program

laoffice.com

An Evening With...

The L.A. Office Lounge




